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This 1Is What We're About...

. What Drives You?



Join Us On the Ladder to Success

If automotive is your passion ...

Become a part of a driving force of
Individuals and entrepreneurs from:

*OEMS
ssuppliers
ebusinesses, and

eacademic providers

...dedicated to enhancing the
automotive industry.



Join Us On the Ladder to Success

If power to influence the global automotive industry
IS your objective...

Join the premier organization dedicated to
empowering and advancing women in the
automotive business.



Join Us On the Ladder to Success

If progress is your goal...

Participate in a wide array of custom-tailored:

sprofessional development
eeducation
philanthropy, and

relationship building

...opportunities




Join AWAF and You WiIll...

Interact side-by-side with
the best in the business
through our member only
Forums, Fireside/Poolside
chats with women who
have shattered the glass
ceiling

Participate in our fundraising
efforts, and help:

seducate

ementor and

sCreate

...the industry’s women of
tomorrow...today

Absorb and apply state-of-the

art knowledge and information
with an exciting variety of high

level:

sguest speakers

spanels, and

sindustry seasoned executives

Keep abreast of the latest and
greatest in the automotive
Industry with access to the
AutoBeat Group publications




Types of Events

Dinner Meetings :
General Sessions with top automotive executives

Alan Mulally Lynn Tilton
Chief Executive Officer & Chief Executive Officer
President of Ford Motor & Principal, Patriarch Partners
Company
Fireside Chats: | o o Kathleen Ligocki
Member-only benefit hosting informal, intimate Chief Executive Officer and a.
meetings with automotive industry leaders Director of Next Autoworks
Company

Panel Discussions:

Theme-based discussions with multiple automotive executives
Nissan, Toyota, and Yazaki

Product Strategy | Cultural Impact | Management Style | Sustainability

Annual “Swinging FORE Scholarships” Golf Outing

Social Events




Brand Promise

Provide personal and professional
development for the advancement
of women’s careers in the
automotive industry



Selling Proposition

Multi-
dimensional
Membership

Worki
Committ

S

Leadership
Activities
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Core Values/Beliefs

Professionalism - exhibit character, spirit and
methods for success.

Diversity - exhibit fairness and value to all women in
the automotive industry.

Accountability - exhibit responsibility in all matters.

Integrity - exhibit and operate with sound morals,
business practices and principles.

Respect - exhibit proper regard for others.
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Personal and Professional
Enhancement

Connect with Sponsors :
. Prof | .
for Scholarships and Golf Dégeelgzlr?wgit Provide competency-
Outing o J pbased learning events

Sponsorship

Marketing
7
Communicate with
membership on key issues
Events
g Scholarships

Provide creative forums for
social activities and learning S

/-

"R’_éise over $165,000 for
women in automotive
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2011Executive Board and
Advisory Councll

Executive Leadership Team

Kim Ziomek
Katherine Otrompke

Consultant
TATA Consultancy
Services

Diane Harbour
Dr. Janell
Townsend Harbour Tax &

_ _ Accounting

Oakland University
Rose Willis Lorine Mays
Miller, Canfield, Ford Motor Company

Paddock & Stone

llene Weathers
The WYND Group

Paula Doan

The AutoBeat Group

Executive Advisory Councill

Maureen LaFontaine

LaFontaine
Automotive

Lisa Wicker
Chrysler LLC

Ken Guity, MacLean-

Fogg

Bill Krueger

Nissan Automotive

Founding Member
Emeritus: Fran Bachmann

Barb Smardzich
Ford Motor Company
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Target Audience

Female
Students

Primary Target Audience

Secondary Audience:
Media

*Key influencers
sAutomotive-driven alliances
and associations
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Membership Rates

Associate — Full-time Undergraduate Student, Retiree
or Transitional (temporarily unemployed) - $25

Graduate — Graduate Student - $45
Academic — Professional (Faculty) - $75
Regular - $85

Gold - $150
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Membership Benefits

All membership levels receive the same great benefi  ts:

o Quarterly newsletters

« Monthly email correspondence from AWAF

o Opportunities for peer recognition and leadership

o Quarterly networking forums at discounted rates for
members

 |nvitation to the 2012 August Annual Golf Outing

« Scholarship opportunities

 Visibility through event and scholarship sponsorships

« AWAF member roster online

o AutoBeat Group daily access
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Sponsorship Levels

Bronze Sponsor — One Meeting $1,000.00

Friend of AWAF Sponsor — One Meeting $500.00

Silver Sponsor — One Meeting $2,500.00

Sponsor — Four Programs $5,000.00
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Goals and Objectives

Advance and empower women
in the automotive industry

Moving Forward
5 -

& » Q@acb
Me, “p o
/hb@/. 250
. Create_ new and _ _ Reinstate roN
Innovative events Design and deliver T

branded products

: Development
and services

opportunities
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Join us Today

P.O. Box 4305, Troy, Ml 48099
(877) 393-AWAF fax (248) 239-0291
www.AWAFoundation.org

That's What We're About...

What Drives You?
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Additional Information
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Key Message Model

Promote diversity.

Promote communication and collaboration
among AWAF committees.

Collaborate with other professional organizations
and universities.

/

Professional
Development

Membership

Sponsorship

Sponsorship Challenge for Summer 2011
Connect sponsors with Scholarship recipients
for Internship opportunities.

Obtain Sponsorships for the 161 Annual
Swinging Fore Scholarships Golf Outing.

Scholarships

» Since 1991, over 65 scholarships totaling
close to $165,000 awarded.

» Annual fundraising effort is the golf outing.

» For 2012, 4-6 additional scholarships are
forecasted.

» We team with local universities to broaden

awareness of AWAF Scholarship program.

Advance and \

empower women in
the automotive
industry

Events
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Partnership with Universities
Seminars

Fireside Chats: Experiential sharing
meetings.

Social meetings

Tap Into Alliances:

‘NAWBO

*Marketing & Sales Executives of Detroit
*Ford Women In Manufacturing
*SAE-Detroit Section/SWE/MCWT
eInternal Women'’s Affinity Groups/
sUniversities

*Southern Automotive Women’s Forum
(SAWF), Other....

Marketing

\ -
Communications/sharing info:
*Quarterly Newsletters

*Monthly President’s Letter
*Press Releases
Nicolai Events — Org. logistics

Quarterly Events:
¢ Fall 2010 Fireside Chat: Lois
Miller, Nielsen Automotive

\ eDec. 2010: Lynn Tilton, Patriarch
Partners

*Feb. 2011: IBM, GM, Delphi - Panel
«June 2011: Linda Hasenfratz:
Linamar

«June 2011: Social Event — Ocean
Prime

*August 2011: 16™ Annual Golf
Outing

*Sept. 2011: Social Event — Black
Finn

*Sept. 2011: Lin Cummins, Meritor
«Oct. 2011: TBA

eDec. 2011: Holiday Event
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Organizational Chart

| President - Kim Ziomek |

Organization Logistics | Executive Advisory Council |
RoseAnn Nicolai Lisa Wicker, Chrysler Group LLC Ken Guity, MacLean-Fogg
Nicolai Fvents Director of Diversity General Manager
Founding Member Emeritus - - Bill Krueger, Nissan, North America
_— Ms. Maureen LaFontaine, LaFontaine Motors SVP of Monozukuri
Fran Bachmann Owner/Dealer
| Executive Leadership ———
|
Past President Barbara Samardzich, Ford Motor Company

Vice President, Powertrain Engineering

Susan West, QuadWest Associates

Vice President — Industry Relations &
Academic Affairs

-

Vice President — OEM’s 1 Committee Chairpersons |
Paula Doan. The AutoBeat Group Photographer Sponsorship Membership
|
Vice President — Supplier Relationships Suzanne Yurenka, Suzanne Sabrina Hitchcock, Suburban Cadillac Sherry Muir Irwin, The Hunter Group
L Yurenkalmaging | Buick .
Katherine Otrompke, Tata Consultancy o ) Corinne Smereka, Schoolcraft
Services Tracey Basher-Tradaii, ArvinMeritor College
Vice President — Alliances 2011 Golf: Sherry Irwin, Kim Ziomek,
Lorine Mays, Ford Motor Company Event Planning MaryAnn Audette

Kelly Carmona, H.A. King Co., Inc.

Vice President — General Counsel . . . Scholarship
Jill Fraeyman, Robert B. Aikens & Associates
Rose Willis, Milles[, Canfield, Paddock, . . . . Jane Bishop, General Motors
bemeE Catherine Auckland (advisory) ,ArvinMeritor
T Denise Mahnick, 3Sixty Direct
Sectetary Marketing Professional Development /
llene Weathersi The WYND Group Jennifer Nyquist-Bivins, Brand Propulsion Mentoring
Traasurer Sarah Stachowicz, BSP Law Katherine Otrompke
Diane Harbour, Harbour Tax &
Accounting Newsletter PR/Publicity Website
Sarah Stachowicz, BSP Law Jennifer Nyquist-Bivins, Brand Katherine Otrompke
Isi . .
Propulsion Jason Lambiris, Apex Digital




Membership Rates

If you’ve not been part of this outstanding organization of current and future women
leaders in the auto industry and are thinking of joining for the first time — your timing
couldn’t be better!

To join at one of our exciting Membership rates, please call the AWAF office at 877-393-
AWAF or fax in the AWAF application/renewal form today. If you’re joining or renewing
at a Gold or Regular Member rate, you may also go to www.AWAFoundation.org to join
or renew on-line.

Our Gold members will continue to receive the added benefits of a business card size ad
in an AWAF newsletter and acknowledgement of special membership at an AWAF
event.

Now, more than ever, the professional support and development offered by AWAF is

critical to not only survive, but to thrive, as we collectively navigate these future
uncharted waters!

We look forward to having you as part of the team!
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Sponsorship Levels

AWAF offers recognition at various levels of sponso rships our quarterly
meetings & golf outing. All events are listed on 0 ur website:

Bronze Sponsor — One Meeting $1,000.00

Complimentary membership for one (2) corporate individuals
Complimentary attendance for two (2) individual at quarterly events with
reserved seating

Complimentary tickets for two (2) individuals to the AWAF annual golf outing
luncheon (Value $50)

*Recognition in the Quarterly Newsletter and AWAF website in Sponsor
section with logo

Friend of AWAF Sponsor — One Meeting $500.00

«Signage at event (entrance and inside event area)

*Promotional table at or near entrance of event (handouts / display area)
*Recognition on program

*Four (4) tickets to one of the quarterly events
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Sponsorship Levels

AWAF offers recognition at various levels of sponso rships our quarterly
meetings & golf outing. All events are listed on o ur website:

Silver Sponsor — One Meeting $2,500.00

« Complimentary attendance for four (4) individuals at quarterly events
with reserved seating and recognition from podium

o Complimentary membership for four (4) corporate individuals

* Complimentary participation of two (2) players at the AWAF annual golf
outing (Value $500)

» Complimentary placement of advertisement in the quarterly newsletter

* Recognition in the Quarterly Newsletter and AWAF website in Sponsor
section with logo

* Press Release issued to members and affiliates,
companies/organizations announcing sponsorship
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Sponsorship Levels

AWAF offers recognition at various levels of sponso rships our quarterly meetings &
golf outing. All events are listed on our website:

Gold Sponsor — Four Programs  $5,000.00

. Designation as an annual sustaining partner

. Company representative to introduce key speaker at one chosen quarterly
event and have 4 additional company representatives sit with speaker(s) for
events

. Access to scholarship participants for possible summer internships and
employment

. Complimentary membership for eight (8) corporate individuals

. Complimentary table of eight (8) at quarterly events and recognition from the
podium

. Complimentary participation of one (1) foursome at the AWAF annual golf
outing (Value $1,000)

. Complimentary advertising at all events

. Complimentary placement of advertisement in the quarterly newsletter and
recognition in the Quarterly Newsletter

. Recognition on AWAF front page of website and in Sponsor section with logo

. Press Release issued to members and affiliates, companies/organizations
announcing sponsorship

. “Sponsor” badge ribbon at meetings



